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Press release 08
TTG, TOURISM FINDS INNOVATION AND CREATIVITY IN APPS 
Start up and Scale up make life easy for travellers and companies. Accessibility and efficient management are the cornerstones of innovation available on smartphones in the Global Village of Italian Exhibition Group's TTG Travel Experience, in Rimini from 13th to 15th October 

ttgexpo.it

Rimini, 8th October 2021 – Personal services, property management, green travel, electric transport, travel advice, territorial enhancement and cycling tourism: these are the themed areas of the 36 Apps on display in the TTG NEXT section, Hall A1. A TTG initiative in collaboration with the Start Up Tourism association. Italian Exhibition Group's Tourism Show opens at Rimini Expo Centre on 13th October, until Friday 15th.

The tools offered to businesses in the tourism sector to improve their standing with services to maximise occupancy (Booking Designer), develop tailor-made solutions for hospitality facilities (Businessence), raise brand reputation (Spotty Wifi), manage hotel and apartment search and booking (Italia Fastrent), offer operational management assistance to property managers (Maid for a day), collect data and provide information on accessibility to improve supply and demand matching (Willeasy).
Travellers can also benefit from simplified facility management processes through: a digital system that unites, in one single app, everything in terms of accommodation management (Clean App), total management of properties with medium-long term overnight stays (Clean BnB), a portal for booking daytime hotel services for business meetings (DayBreakHotels), a reception system in the hotel and physical access to apartment buildings through radio technology (Ok Home), a marketplace for managing and digitizing cultural venues (TELA). There is a virtual concierge service to meet all guests’ requests (Voice Concierge) and apps for those people who often travel with children (Its4Kids) or pets (Food for Dogs, Mypethotel) and above all, one that knows refunds can be available in case of mishaps (Italia Rimborso).

To facilitate the choice of experiential tourism in all its forms, there are apps for top-level service booking (Cicero Experience), transforming app users’ photos into postcards mailed to any location in the world (PemCards), creating a guide for tourist experiences (RedoMap), using a portal for all sports activities (Sharewood), enhancing tourist destinations based on needs (Yookye). Attention is also paid to developing territories, especially “secondary” destinations (Hearth, Il Borghista, Italywow) and green destinations (Up2You). There is no shortage of travel advice, from types of accommodation, flights, experiences, trains, buses, rentals and, above all, restaurants, sights, museums and viewpoints (Holiders, MyWoWo, To Destination, Tibylo, Vivila). From cycling tourism to nautical tourism, transport can be chosen via apps (Bike Square, Cyclando, Letyourboat, E-Dway Authentic Experience), including new opportunities for smart workers and digital nomads (Everywhere TEW-Ada Tour) or for those pursuing luxury (PlaceToBe).
TTG Travel Experience takes place alongside SIA Hospitality Design, the only trade show in Italy exclusively for hospitality and new reception concepts, SUN Beach&Outdoor Style, the b2b event of reference for the outdoor world, bathing establishments and campsites, and Superfaces Lite, a brand-new marketplace with innovative materials for interiors, design and architecture.
ABOUT: TTG TRAVEL EXPERIENCE – SIA HOSPITALITY DESIGN – SUN BEACH&OUTDOOR STYLE
Event: International Trade Show; organizer: Italian Exhibition Group SpA; frequency: annual; edition: 58th  TTG, 70th  SIA, 39th Sun; entry: for trade only; website: www.ttgexpo.it  #TTG21 - www.siaexpo.it #SIA21 - www.sunexpo.it #SUN21
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FOCUS ON ITALIAN EXHIBITION GROUP

Italian Exhibition Group (IEG), listed on the MTA (screen-based stock exchange) organised and managed by Borsa Italiana S.p.A., has built up over the years, through its Rimini and Vicenza venues, a position of domestic leadership in the organisation of trade fairs and conferences, and has developed its foreign activities - also through joint ventures with global or local organisers, in the United States, United Arab Emirates, China, Mexico, India - which have positioned it among the leading European operators in the sector.

This press release contains forecast elements and estimates that reflect the management’s current opinions (“forward-looking statements”), particularly regarding future management performance, realization of investments, cash flow trends and the evolution of the financial structure. For their very nature, forward-looking statements have a component of risk and uncertainty, as they depend on the occurrence of future events. The effective results may differ (even significantly) from those announced, due to numerous factors, including, only by way of example: food service market and tourist flow trends in Italy, gold and jewellery market trends, green economy market trends; the evolution of raw material prices; general macroeconomic conditions; geopolitical factors and evolutions in the legislative framework. Moreover, the information contained in this release, does not claim to be complete, and has not been verified by independent third parties. Forecasts, estimates and objectives contained herein are based on the information available to the Company as at the date of this release

