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Press release 07
TOURISM: TTG, SIA AND SUN 2021 MULTIPLY CONFIDENCE BY 200 
 
From 13th to 15th October, at Rimini Expo Centre, over 200 events divided into nine Arenas for Italian Exhibition Group’s s three shows, opened by the Ministry of Tourism. Italy’s most important tourism marketplace programme includes updating and training for professional operators, focus on female employment in the industry, social and environmental sustainability for product strategies, communicating empathy to the contemporary traveller   
 

ttgexpo.it

 

Rimini, 8th October 2021 – TTG, SIA and SUN 2021 provide every tourism industry operator with the tools for confidence with two hundred events divided into nine arenas over three days. From 13th to 15th October at Rimini Expo Centre, the three Italian Exhibition Group events making up Italy's most important tourism marketplace, will interpret the main theme of this edition, «Be Confident», according to four pillars: people, nature, the future and life.

 

The TTG, SIA and SUN calendar starts on 13th October with an Opening Ceremony dedicated to "Design and innovation for tourism: the confidence effect". Speakers will include Giorgio Palmucci, President of ENIT – Italian Tourist Board, Fabio Lazzerini, CEO of ITA – Italian Air Transport, Bernabò Bocca, President of Federalberghi, and Massimo Garavaglia, Minister for Tourism. The programme will also include events organised by ENIT and FAITA FederCamping dedicated to current issues and the strategic planning of services. The highlight will be the presentation of TTG 2022 Vision, which offers tourism supply chain professionals a perspective on movements and trends in the tourism market over the next five years.

CONFIDENCE IN PEOPLE
The need for transparent relations between companies and travellers is reflected in data processed by the Digital Innovation in Tourism Observatory at Milan Polytechnic’s School of Management. A need that is also expressed through the words, images, music and new sounds that give voice to the emotion of travel thanks also to the conference-performance by actor and musician Sergio Muñiz. Focus on female employment in the tourism labour market in Italy, produced by ISNART.

CONFIDENCE IN NATURE
Real progress for the travel industry lies in harmonious relationships between social, cultural and natural space. Innovative transport and hospitality solutions will be presented and debated at round tables and talks at TTG 2021. SISTUR - Italian Society of Tourism Sciences, Legambiente and Touring Club will put together elements of innovation, accessibility and sustainability in the tourism sector, integrating them with the principles of creativity, trust and entrepreneurship required by companies and travellers alike for a tourism that is more attentive to places and host communities.

CONFIDENCE IN THE FUTURE
The travellers’ need for care and safety is one of the indispensable factors in tourism planning for the immediate future. This calls for a different approach to travel management and a clearer vision of the relationship between the economy and tourism, as reported by some of the most authoritative voices in the industry, including Confcommercio and ENIT. And that’s not all. Innovation is also looking to the future with Artificial Intelligence, presented at a conference attended by writer and deputy editor of Corriere della Sera, Beppe Severgnini, with neuroscience at the service of webmarketing and tourism-hotel scenarios discussed by consultants and landscape philosophers.

CONFIDENCE IN LIFE
Holiday areas are common assets to be preserved in their integrity. This assumes a different use of the tourism product, as the research by CNR - National Research Council and initiatives in favour of cultural heritage promoted by FAI – Italian Environment Fund, go to prove. A goal that can also be achieved through reflections on social and innovative entrepreneurship that brings territories and new forms of wellbeing back into focus by learning how to optimally manage territorial resources.

 

AWARDS PRESENTED AT THE FAIR

TTG, SIA and SUN represent the main Italian marketplace for national and international tourism but also provide the setting for presenting some important awards: TTG Star 2021 - TTG Person of the Year, the winner is selected by the readers of the TTG Italia magazine from among the tourism professionals who, during the year, have stood out for their managerial skills, initiative and creativity; the Ecotourism Oscar rewards sustainable and responsible tourism facilities and projects selected by Legambiente; Food Travel Award 2021 is the prize assigned by GIST – Italian Tourism Press Group; Best Beach, now at its sixth edition, rewards the best Italian beach establishments of 2021; Digital Destination Italy 2021 is an award that goes to the Region that received the best tourist reviews.

ABOUT: TTG TRAVEL EXPERIENCE – SIA HOSPITALITY DESIGN – SUN BEACH&OUTDOOR STYLE

Event: international trade show; organizer: Italian Exhibition Group SpA; frequency: annual; edition: 58th  TTG, 70th SIA, 39th Sun; entry: for trade only; website: www.ttgexpo.it #TTG21 - www.siaexpo.it #SIA21- www.sunexpo.it #SUN21
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Head of media relation & corporate communication: Elisabetta Vitali; press office manager: Marco  Forcellini; international press office coordinator: Silvia Giorgi; media@iegexpo.it
MEDIA AGENCY: MYPR Lab

Filippo Nani, filippo.nani@myprlab.it; Enrico Bellinelli, enrico.bellinelli@myprlab.it; mob. +39 392 7480967; Giulia Calesso, giulia.calesso@myprlab.it, mob. +39 338 6910347; Caterina Conserva, caterina.conserva@mypr.it, mob + 39 340 1409543.

FOCUS ON ITALIAN EXHIBITION GROUP

Italian Exhibition Group (IEG), listed on the MTA (screen-based stock exchange) organised and managed by Borsa Italiana S.p.A., has built up over the years, through its Rimini and Vicenza venues, a position of domestic leadership in the organisation of trade fairs and conferences, and has developed its foreign activities - also through joint ventures with global or local organisers, in the United States, United Arab Emirates, China, Mexico, India - which have positioned it among the leading European operators in the sector.

This press release contains forecast elements and estimates that reflect the management’s current opinions (“forward-looking statements”), particularly regarding future management performance, realization of investments, cash flow trends and the evolution of the financial structure. For their very nature, forward-looking statements have a component of risk and uncertainty, as they depend on the occurrence of future events. The effective results may differ (even significantly) from those announced, due to numerous factors, including, only by way of example: food service market and tourist flow trends in Italy, gold and jewellery market trends, green economy market trends; the evolution of raw material prices; general macroeconomic conditions; geopolitical factors and evolutions in the legislative framework. Moreover, the information contained in this release, does not claim to be complete, and has not been verified by independent third parties. Forecasts, estimates and objectives contained herein are based on the information available to the Company as at the date of this release

