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From 13th to 15th October at Rimini Expo Centre
ttgexpo.it
Rimini, 8th October 2021 – Saudi Arabia is the Official Partner Country of TTG Travel Experience 2021, strengthening its presence as a leading tourist destination on the international market. The Italian Exhibition Group show, scheduled to take place at Rimini Expo Centre from 13th to 15th October, is the most important Italian marketplace for the tourism industry and a leading platform for stimulating supply and demand on a global scale.  

"Against the backdrop of ongoing re-openings around the world and the resumption of safe travel, the decision to take part in TTG Travel Experience is in line with our international strategy, which aims to offer inspiration and engagement by presenting a wide range of cultural adventures, UNESCO sites and authentic Arabian hospitality," explains Fahd Hamidaddin, Chief Executive Officer of the Saudi Tourism Authority (STA).

STA is committed to raising awareness of Saudi Arabia as a tourist destination, thanks also to establishing working relations with travel industry partners around the world in order to extend the reach of the country's tourism offer and promote it on key markets.

"Saudi Arabia offers the traveller iconic sites, an uncontaminated Red Sea, incredible desert dunes, important cultural and World Heritage sites as well as exciting entertainment," Hamidaddin adds. "As the borders re-open, we look forward to welcoming international visitors once again with open hearts and minds.”

"We are honoured by Saudi Arabia's participation at TTG as a Partner Country. The presence of 23 countries confirms the international market value of our event for Italian tour operators and its matching potential for foreign buyers. In the four corners of the globe, from Ireland to the Seychelles, from Cuba to Japan, for the 2021 edition of IEG's event trust is the fundamental driving force behind the international tourism industry," comments Corrado Peraboni, CEO of Italian Exhibition Group.

ABOUT: TTG TRAVEL EXPERIENCE – SIA HOSPITALITY DESIGN – SUN BEACH&OUTDOOR STYLE
Event: international trade show; organizer: Italian Exhibition Group SpA; frequency: annual; edition: 58th TTG, 70th SIA, 39th Sun; entry: for trade only; website: www.ttgexpo.it #TTG21 - www.siaexpo.it #SIA21- www.sunexpo.it #SUN21
PRESS CONTACT ITALIAN EXHIBITION GROUP
Head of media relation & corporate communication: Elisabetta Vitali; press office manager: Marco Forcellini; international press office coordinator: Silvia Giorgi; media@iegexpo.it
MEDIA AGENCY: MYPR Lab
Filippo Nani, filippo.nani@myprlab.it; Enrico Bellinelli, enrico.bellinelli@myprlab.it; mob. +39 392 7480967; Giulia Calesso, giulia.calesso@myprlab.it, mob. +39 338 6910347;
Caterina Conserva, caterina.conserva@mypr.it, mob + 39 340 1409543.
FOCUS ON ITALIAN EXHIBITION GROUP

Italian Exhibition Group (IEG), listed on the MTA (screen-based stock exchange) organised and managed by Borsa Italiana S.p.A., has built up over the years, through its Rimini and Vicenza venues, a position of domestic leadership in the organisation of trade fairs and conferences, and has developed its foreign activities - also through joint ventures with global or local organisers, in the United States, United Arab Emirates, China, Mexico, India - which have positioned it among the leading European operators in the sector.

This press release contains forecast elements and estimates that reflect the management’s current opinions (“forward-looking statements”), particularly regarding future management performance, realization of investments, cash flow trends and the evolution of the financial structure. For their very nature, forward-looking statements have a component of risk and uncertainty, as they depend on the occurrence of future events. The effective results may differ (even significantly) from those announced, due to numerous factors, including, only by way of example: food service market and tourist flow trends in Italy, gold and jewellery market trends, green economy market trends; the evolution of raw material prices; general macroeconomic conditions; geopolitical factors and evolutions in the legislative framework. Moreover, the information contained in this release, does not claim to be complete, and has not been verified by independent third parties. Forecasts, estimates and objectives contained herein are based on the information available to the Company as at the date of this release

